


Children spend 14 hours 
per week watching TV and 
2.75 hours per week using 
home computers (Bauleke 

& Herrmann, 2010). 
 
 



▪90%--the amount of parents who 
say their children under the age of 2 
have access to some form of 
electronic media.  On average, kids 
this age watch television one to two 
hours per day.  By age 3, almost one 
third of children have a TV set in 
their bedrooms. 

 (Children’s Ministry, January/February, 2012). 



Teens spend 72+ hours 
per week using electronic 
media (Bauleke & 
Herrmann, 2010). 
 
 



 Bauleke & Herrmann (2010) cited 
studies showing teens’ top tech 
gadgets: 

1. computer, 

2. cellular phone, and 

3. iPod / MP3 player. 
 



 75%--Children from ages 2 to 13 have access 
to  smart phones. 
 

 50%--have access to an iPod Touch 
 

 25% carry tablets 
 

 33%--Children from 10-13 have their own 
phone. 



Have you ever listened to 
teenagers chant the lyrics 
to a favorite song? 



How many students 
remember what they 
learned in class yesterday? 



Teenagers retain more 
instructional information  
for longer periods when it  
includes some emotional  
experience (Bauleke &  
Herrmann, 2010). 

 



Today’s adolescents are 
very adept to change, 

being the first generation 
to grow up fully linked to 
the internet (Gambrell, 

Morrow, & Pressley, 2007). 
 



Culturally responsive 
teachers must adapt and 
evaluate instruction to 
meet the changing needs 
of their students. 
 



GLOGSTER.EDU 
http://edu.glogster.com  
(Free – Especially for educators) 
 

http://edu.glogster.com/


Now it’s your turn: 
 
 www.mrbranch.wikispaces.com  

 

http://www.mrbranch.wikispaces.com/
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